
United Sportsmen’s Marketing

Please fill out this questionnaire and
return it to us via e-mail at 
todd@unitedsportsmensmarketing.net,
or via fax at (817) 339-8883. 

All information provided will be kept
in the strictest confidence and will
not be shared with anyone outside
the USM staff. 

Additional comment and information
space is provided at the end of this
document.
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E-Mail Address:
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Web Site Address:
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Marketing Strategy

Marketing goals for the next three years:

In what area(s) do you feel you could use the most professional assistance in terms of
advertising, marketing and/or public relations?:

Have you ever hired an advertising, marketing and/or public relations firm before? 
If yes, who?:

Were you pleased with their services and results? Why or why not?:

Additonal comments/feedback. What else should we know about your operation?
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Brief Description of Operation:

Primary Product/Service:

Secondary Product/Service:

Species Available (if applicable):

Seasons Open (if applicable):

Years in Business:

Price Range of Product(s)/Services(s):

Estimated Annual Revenue (Gross):
2003: 2004:

2005: 2006:

2007 (Projected):

Major Competitors (Please list 3 or more):

Unique Selling Proposition (USP):
What makes your product/service/location
stand out from your competitors?

Your customer base is:
Men: Women:

Families: Corp. Groups:

Repeat Clients/Customers Annually:

Avg. Age of Clients/Customers:

Avg. Household Income of Clients/Customers:

Additional Client/Customer Comments:

Annual Marketing Budget (Total):

Marketing methods used in the past 24 months and/or currently in use (check all that apply):
Method Used in the Past Currently Using
TV/Radio Advertising o o

 

Direct Mail o o

 

Public Relations (e.g. press releases, journalist visits) o o

 

Print Advertising o o

 

Premium Items (apparel, gifts, etc.) o o

 

E-mail Marketing o o

 

Web Site Marketing o o

 

Trade Show/Convention booth o o

 

Charity/event sponsorships o o

 

Other (please describe) o o

 

Please list any publications, radio/TV stations, mailing lists, trade shows you have used in
the past 24 months and/or are currently using:

Which one(s) of these methods have produced the LEAST results (and your opinion why)?:

Which one(s) of these methods have produced the BEST results (and your opinion why)?:

 






