UNITED

g B United Sportsmen’s Marketing

FARKETING

USM Client
Questionnaire

Please fill out this questionnaire and
Com pany Overview return it to us via e-mail at
todd@unitedsportsmensmarketing.net,

i Company Name: or via fax at (817) 339-8883.

All information provided will be kept

5 Address: in the strictest confidence and will
not be shared with anyone outside
the USM staff.

3 City Additional comment and information
space is provided at the end of this

document.
4 State ZIP

5 Phone:
6 Fax:

7 E-Mail Address:

8 Primary Contact:

9 Web Site Address: United
Sportsmen’s
Marketing



G 40009090900

Company Overview

10 Brief Description of Operation: 19-  Unique Selling Proposition (USP):
What makes your product/service/location
stand out from your competitors?

1 Primary Product/Service:

12 Secondary Product/Service:

13 Species Available (if applicable):
Client/Customer Profile

14 Seasons Open (if applicable): Your customer base is:
20 Men: % Women: %

15 Years in Business: Families: %  Corp.Groups: %
16 Price Range of Product(s)/Services(s): 21 Repeat Clients/Customers Annually: %
17 Estimated Annual Revenue (Gross): 22 Avg.Age of Clients/Customers: yrs

2003: 2004:

2005: 2006: 23 Avg.Household Income of Clients/Customers:

S

2007 (Projected):
24 Additional Client/Customer Comments:

18 Major Competitors (Please list 3 or more):









